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1) 167 US Performing Arts Organizations

‒ 35 Orchestras 

‒ Group 1: 16
‒ Group 2: 4
‒ Group 3: 4
‒ Group 4: 8
‒ Group 5: 1
‒ Group 6: 2

‒ Expansion project underway to increase representation from 
mid- and smaller-budget Orchestras.

2) Definitions 
‒ Subscription trends include a range of ticket package options 

like Fixed, Membership, Choose, and Flex. 
‒ Subscription sales in this study are assigned to a specific 

season based on transaction date. 
‒ The transaction date ranges used to define a season is February 

1 through January 31. For example, a subscription transaction 
made in January 2025 would be attributed to the 2024-25 
Season. 

‒ This study refers to the 2019-20 Season. Subscription 
transactions attributed to this season, in this study, took place 
between February 1, 2019 and January 31, 2020, prior to the 
start of the COVID-19 Pandemic. 
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Subscription Revenue Change

US Performing Arts Orgs 
2019-20 Season vs 2024-25 Season
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Subscription

Per Capita Rev: US Performing Arts Orgs

2019-20 Season vs 2024-25 Season
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Revenue Units
(Not Packages)

Units:

2.1 vs 2.2M

Revenue:

$114M vs $143M

Subscription

US Performing Arts Organizations

2019-20 Season vs 2024-25 Season
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Subscription Revenue

US Orchestras

2019-20 Season vs 2024-25 Season

Revenue Units
(Not Packages)

Units:

759K vs 770K

Revenue:

$35M vs $45M
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Subscription 
US Performing Arts Organizations

2019-20 Season vs 2024-25 Season
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Subscription 
US Orchestras

2019-20 Season vs 2024-25 Season
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Subscription 
US Performing Arts Organizations

2019-20 Season vs 2025-26 Season YTD
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Subscription 
US Orchestras

2019-20 Season vs 2025-26 Season YTD
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Discussion and Q&A



Thank you!
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