CHARLESTON
SYMPHONY

ORCHESTRA 1’!1{!]??‘

LEAGUE, INC. } | H_ ﬂ}"_"— “w“

l" :

o
"

*f m m 1L

=



. OBJECTIVE

IMAGINE: A Fresh Vision for

Growth
Expand Diversify Guests Reduce
Visibility and Maximize Volunteer Load
Revenue

Conducted 12
specilalevents with

Charleston
Magazine

| sponsorship

430 guests

Reduced opening
hours



RESULTS

New Audiences

Opera, Gullah
Deosignen Shotoss Brunch, Historical
Mary Whyte

Financial Success

Net revenue up 78%

over last
pre-COVID DSH

Mission Focus
Sponsorships

40 musicians,

Charleston
Magazine and other

sponsors topped
$64K

imncluding
scholarship winners
showcased
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