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e Plan exciting event for
maximum attendance
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¥  docentsfor9 gardens

e Maximum, free media exposure
to build event awareness
® [ncrease community awareness
of Pittsburgh Symphony Orchestra
with fundraiser
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o Recrmt and schedule musmans
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HIGHLIGHTS 7
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W * Preview party at a beautiful mansion
" o Recruiting & scheduling musicians

f

e Silent and live auction

* Tour essentials: Program book

e \lolunteers

* Parking & transportation '
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VOLUNTEERS § ,*
It takes an army i ,;, b4

Garden Tour Garden Tour A Garden Tour Garden Tour
Committee Docents | g Musicians § Sponsors
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Total Expenses  f&
$10,279
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SPONSORS A0 SUPPORT [ Numberof |

TICKETS PittsburghS

SUNDAY, JUN
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Barbara & Patrick Ghilani
Ken Lehn

boards: Lamar Advertising

Television: KDKA-TV

o~ L Radio: WQED Classical
Teletron: PSO, Heinz Hall
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PSA website and blogs

Gardens

9

oward
annan Major

Sponsors
DollarBank: 8
LOuIS ANTHONY Program Ads
JEWELERS 4 O

Print: Post-Gazette

Tribune-Review
Pittsburgh Magazine
Shady Ave Magazine
Social Media
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Post-COVID alterative outdoor fundraiser = =1
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Personal connections o .
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Active committee volunteer base
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Showcase PSO musicians
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Positive rappo with
PSO musicians

'Super repuaion of Mg Bt g
Symphony Splendor eve Bt . B by PSAmembers
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to believe in tomorrow
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:;‘z _Audrey Hepbur
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